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Disclaimer

• The views expressed by the presenters are not necessarily those of Ernst & Young LLP or other members of the 
global EY organization.

• These slides are for educational purposes only and are not intended to be relied upon as accounting, tax or other 
professional advice. Please refer to your advisors for specific advice.

• EY exists to build a better working world, helping create long-term value for clients, people and society and build 
trust in the capital markets.

• Enabled by data and technology, diverse EY teams in over 150 countries provide trust through assurance and help 
clients grow, transform and operate.

• Working across assurance, consulting, law, strategy, tax and transactions, EY teams ask better questions to find new 
answers for the complex issues facing our world today.

• EY refers to the global organization, and may refer to one or more, of the member firms of Ernst & Young Global 
Limited, each of which is a separate legal entity. Ernst & Young Global Limited, a UK company limited by guarantee, 
does not provide services to clients. Information about how EY collects and uses personal data and a descriptor of 
the rights individuals have under data protection legislation are available via ey.com/privacy. EY member firms do 
not practice law where prohibited by local laws. For more information about our organization, please visit ey.com
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US total retail sales and consumer spend 2007-20221

Real consumer spending 

(including services)

Real retail sales

Macroeconomic outlook

1. Consumer spending data available through September 2022.
Sources: See Notes. U.S. Census Bureau; U.S. Bureau of Economic Analysis; U.S. Bureau of Labor Statistics; Federal Reserve Bank of Atlanta; EY-Parthenon macroeconomic model
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Macroeconomic outlook

US Consumer Perception Index (CPI) — Inflation 2019-2026F
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1. Consumer spending data available through September 2022.
Sources: See Notes. U.S. Census Bureau; U.S. Bureau of Economic Analysis; U.S. Bureau of Labor Statistics; Federal Reserve Bank of Atlanta; EY-Parthenon macroeconomic model
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Macroeconomic outlook

US median wage and private average hourly earnings growth 
2008-20221
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1. Consumer spending data available through September 2022.
Sources: See Notes. U.S. Census Bureau; U.S. Bureau of Economic Analysis; U.S. Bureau of Labor Statistics; Federal Reserve Bank of Atlanta; EY-Parthenon macroeconomic model
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Recession considerations

Revenue growth for the US tobacco, alcohol, pharma 

and automobile industries (2006 - 2015)
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Significant increase in 
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US cannabis retail sales est. 2015-2026F (in billions, US$)

Year-to-year growth %

Sales ($B)

Sources: MJBiz FACTBOOK 2022: 10th Edition,” MJBiz Daily, 
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Operational and financial considerations

Brand DistributorCultivator Retailer

Operational 

and financial 

considerations Inventory 

mgmt.
AR / APStrategy CapEx
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EY  |  Building a better working world

EY exists to build a better working world, helping 

create long-term value for clients, people and 

society and build trust in the capital markets.

Enabled by data and technology, diverse EY teams 

in over 150 countries provide trust through 
assurance and help clients grow, transform and 

operate.

Working across assurance, consulting, law, 
strategy, tax and transactions, EY teams ask better 

questions to find new answers for the complex 
issues facing our world today.

EY refers to the global organization, and may refer to one or more, of the 

member f irms of Ernst & Young Global Limited, each of w hich is a 

separate legal entity. Ernst & Young Global Limited, a UK company 

limited by guarantee, does not provide services to clients. Information 

about how  EY collects and uses personal data and a description of the 
rights individuals have under data protection legislation are available via 

ey.com/privacy. EY member f irms do not practice law  where prohibited 

by local law s. For more information about our organization, please visit 

ey.com.

Ernst & Young LLP is a client-serving member f irm of 
Ernst & Young Global Limited operating in the US.

© 2022 Ernst & Young LLP.

All Rights Reserved.
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This material has been prepared f or general inf ormational purposes only  and is not 

intended to be relied upon as accounting, tax, legal or other prof essional adv ice. 

Please ref er to y our adv isors f or specif ic adv ice.

ey.com


